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DFC Update

The Value of proAction Podcast tells the past, present, and future of our
consistently high Canadian dairy standards

Canadian dairy and emblems like the Blue Cow Quality Milk logo stand out because of farm-
er's commitment to quality, animal care, environmental sustainability, and food safety. Dairy
Farmers of Canada fills out the story of these commitments in The Value of proAction pod-
cast.

Hosts Julia Saraceni and Steve Roche talk to farmers, people behind the scenes, and industry
leaders to learn more about how proAction evolves to reflect the needs, expectations, and
values of today’s dairy industry. Much of this evolution starts with how consumer and pro-
cessor expectations for transparency have changed over time.

“People tend to not like change, but change is happening all the time,” said Ron Maynard, a
farmer from PEI and a guest on the first episode of The Value of proAction. “You know, with
our society, with our workforce, with our consumers. The consumer today is quite different
from the consumer 20 years ago. We have to look at that continuing change.”

With the foundation of a unified system under proAction, Canadian dairy can speak to con-
tinuous improvement and implement changes to keep pace with these changes, improving
our ability to grow the profitability of the sector. Farmers and those within the dairy sector
can learn more by listening to The Value of proAction, where interviews with farmers and
industry leaders like International Dairy Federation president Gilles Froment fill out the rest
of the story.

Ready to dive in and learn the story of proAction? Check out The Value of proAction podcast
mini-series on Apple Podcasts, Soundcloud, and Spotify by searching “DFC PLC.
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Canadian Dairy Hub Update

Pole laitier
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1. Canadian Dairy Hub logo selected

A new logo has been approved for the Canadian Dairy Hub. This new logo provides
a very strong tie to Dairy Farmers of Canada by the inclusion of the Blue Cow, so
farmers will associate it with the DFC family. The process of logo registration is un-
derway.

2. New social media accounts

In addition, new Canadian Dairy Hub social media accounts are now set up, and we
kicked off our first campaign on August 5th. This is an awareness campaign with

a focus on gaining new followers, targeted to dairy farmers and influencers. It will
be followed by a launch /visit the Hub campaign in September once the site is live.
Please like/follow the profiles and share the posts with your network! You can find
them at the links below:

Facebook

LinkedIn

3. Canadian Dairy Hub email address

New email addresses have been set up for the Canadian Dairy Hub -

info@dairyhub.ca and info@polelaitier.ca.

This has been set up so that there is an email address dedicated exclusively to the
Hub.



https://www.facebook.com/people/Canadian-Dairy-Hub/61578205621422/?mibextid=wwXIfr&rdid=knzg9wErTGVfIMWI&share_url=https%3A%2F%2Fwww.facebook.com%2Fshare%2F1EwA84T9fb%2F%3Fmibextid%3DwwXIfr
https://www.linkedin.com/authwall?trk=bf&trkInfo=AQG8Vr9OL9gArgAAAZiq4HbwgxZMbOWjH8vG7w9sCxlO0Ff5n8QKnLepqUU6pxJ2K3GmPHCIcgfuqQmyalf5YIOUOxN8ECJLSKc31tStLhw9wZPx79gB4hfdjvEeGzN7IUdBamY=&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fcanadian-dairy-hub%2F%3FviewAsMember%3Dtrue
mailto:info%40dairyhub.ca?subject=
mailto:info%40polelaitier.ca?subject=
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SaskMilk had a busy end of July and early August, bring-
ing dairy fun to both the QCX and the Saskatoon Ex! At the
QCX, families enjoyed the popular cow jumpy castle, sweet
ice cream treats, and visits from our inflatable cows.

SASKMILK

>} & SASKATOON EX

Meanwhile, at the Saskatoon Ex, crowds gathered at the SaskMilk Ag-Pavilion

for live milking demos, dairy chats, and chocolate milk and cake from Saturday
through Wednesday, August 2-6.
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Rethinking Mental Health in Agriculture: Just
Cél re  Because It's Normal, Doesn’t Mean It's Healthy

A i : _ By Lesley Kelly, Farmer and Co-founder of The Do More Agriculture Foundation
’ 7 g ?; FLE| e ; - This article was originally published with Mobile Crisis Services Saskatchewan
; .r I 1_ ¥ .
P fl'&,l L Farming is a way of life and a business. It’s long hours, unpredictable conditions, and
a deep connection to the land. It's also a career filled with pride, purpose, and re-
WHY IS PROTECTING THE CANADIAN DAIRY ). li4{ silience. Over time, we've normalized a lot of things in agriculture that, if we're be-
SECTOR IMPORTANT? FARMERS

ing honest, aren’t healthy. We've come to accept that exhaustion is just part of the
OF CANADA

job, that stress is something we carry without question, and that emotions should
be shoved down and dealt with later, if at all. We avoid hard conversations because
“that's just how they are.” We push through burnout because the work won't wait.
We've told ourselves this is normal.

I MAINTAIN HIGH STANDARDS FOR CANADIANS Just because something is normal doesn’t mean it’s natural, and it sure doesn’t mean

w3
Canadian milk is always produced following some of the highest standards in the world, This means world-class it’s good for us.

animal care, employing sustainable farming practices without using artificial growth hormones in dainy production . . .
Canada’s quality assurance program, profction™, is mandatory on all dairy farms, whereas its [L5. equivalent is not. The Weight We Carry in Agriculture

Farming comes with an incredible amount of responsibility. We don’t just clock in
and out; we live this job every single day. There’s no guaranteed paycheck, no “slow

season” that truly lets us rest, and no way to control the markets or the weather.
2 L The stress builds up, and for many, it sits in our bodies like an invisible weight (tight
Canada produces less milk than the state of California. It would not be hard for American dairy to completely shoulders, clenched jaws, and restless nights).
replace Canadian production if we had no protections in place. Supply management protects not anly our
tarming families, it protects Canacla’s food security and soversignty. And yet, instead of acknowledging how heavy that burden is, we convince ourselves

to push through it. We say, "That’s just farming.” Yet at what cost?

We wouldn’t expect our equipment to run without maintenance, yet we treat our own
3 STABILITY FOR CANADIAN CONSUMERS AND FARMERS bodies a_nd minds as if th_ey can fun_ction indefinitely without care. We_ know stress and

exhaustion affect our decision-making, our health, and our relationships, yet we keep
going until we hit a breaking point.

Mot anly does supply manngement makntain stability for consumers, it provides farmers with a fair and stable
pric':- Fn:hr '.]".r-:ir imullbe thuat l.rl.h'n nto aecatint thetr costs of F:'-:hr]uc'l'.:-n. Betwesn 2014 and :'.52"'-. Prices remained
rl;ll.l;ll!:i'.'u:]:,' stable for Canadian farmers, while American farmers l.:-:-:p-(lriq-nrp.'] FI:ii,'\'I" varintions that wore three timas
mere volatile! Price stability means that farmers can invest with confidence in their farms and innovate.

It's Time to Shift the Narrative

Mental health is just as important as physical health, and taking care of it doesn’t
make you weak. It makes you a better and healthier farmer, parent, spouse, and
friend. If we want to be in this industry for the long haul, we need to start rethinking
the way we operate.

Between 2014 and 2023, the attrition rate

in the number of U.S. dairy tarms was
almost double the rate in Canada.

FOR MORE B deirpfarmesssirunads s O il
+ CDE, DA, snd BFC rllulstions INFORMATION B covmnnt bl s X e ple
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Here’s how:

1. Rest Isn‘t a Reward. It's a Necessity.

Rest isn’t something you “earn” after the work is done. The work will never truly be
done. Taking breaks, sleeping well, and allowing yourself time to recover makes you
more productive in the long run.

2. Feel Your Emotions Instead of Burying Them.

We've been taught to “suck it up” and move on, yet emotions don’t just disappear.
They show up in other ways; short tempers, resentment, and even physical health
issues. Talking about stress, frustration, or grief doesn’t make you weak. It helps you
move through it.

3. Have the Hard Conversations.

Avoiding tough discussions whether it's about succession planning, financial struggles,
or family tension only makes things harder down the road. Facing them head-on may
be uncomfortable, yet it prevents years of unspoken stress.

4. Let Go of the Lone Wolf Mentality.

Farming can be isolating and you don’t have to do it alone. Lean on your family,
neighbors, peer support groups, or professionals when you need help. There's no
shame in seeking support. It's one of the strongest things you can do.

5. Listen to Your Body.

That stress you're carrying in your back? Those headaches that keep coming back?
That exhaustion that never fully goes away? It's not just “part of farming.” It's your
body telling you something needs to change. Pay attention to it.

A Healthier Future for Farmers

Farming will always come with challenges, yet how we handle them can change. We
don’t have to accept stress, exhaustion, and emotional suppression as part of the job.
It's time to break the cycle and redefine what’s “normal” in agriculture.

Because at the end of the day, the farm needs you. And in order to keep showing up
for it, you need to take care of yourself too.

Find resources and crisis contacts at:

The Do More Agriculture Foundation - Find Support.

SASKMILK

Calling All Innovative Dairy Farms!

Be Part of the Future of Dairy Farming

fCIassif 1er

In partnership with the University of Alberta,

iClassifiar is conducting cutting-edga research in Precision Livestock Farming — and we'ra
lecking for progressive dairy farme like yours to collaboarate with!

iClassifier i an Alberta-based agritech company specialzing in Al-powered Investock
assessmeant using advanced computer vision and imaging technologies, s soltions automate
the evaluation of key traits such as body condition, conformation, weight, and carly discase
indicators, eliminating subjectivity and reducing the need for manual inspections.

& Why Participate?

We're organizing shen, low-disruption cbservational visits to:

&& Infrastructure ™ Animal Routines @ Innovation

Understand layout, infrastructure, Observe real-life Discover opportunities for new
sensors, and systems animal behavior tech deployment

* Your participation invelves only hosting short, non-intrusive research visits. Thase visits
will be scheduled to respect your daily operations.
= Mo operatianal changes or long-term commitments required.

@ How Does Visit Help?

The viei provides us with data that leads to vanous deployment options for iClassifiers
Precision Livestock (iPLF) system. This data is invaluable for making design varations or
creating a unified design that can be applied to avery farm. Mo confidential data is collacted
during the visit, and the information wall not be shared with any third party.

18 Who Should Join?

Farms that are:

=  Open te innovation
» Curious about ag-tech
= \Willing to contribute to future-forward research

Interested in Hosting a Visit? Reach out to us today!

Phone: 780-263-1356
rsabbagh@ualberta.ca
izadi@iclassifier.ca



https://www.domore.ag/crisis-contacts
mailto:rsabbagh%40ualberta.ca?subject=
mailto:izadi%40iclassifier.ca?subject=

What is causing scours in your calvas?

.!H YyouRE | b N | -
b | IMWITED | =
WHY IS 1T IMPORTANT? - : - WHAT DO WE NEED?Y

S o iring catvet collacted balore &y TSl imeel

IF ¥OU WIsH TO PARTICIPATE, IT IS FREE!

Contact ws!
Frank van der Maar Y frankEvandermaer Sucalgary . ca e (403) 982 4678
Aayush Poudel aayush.poudel @ ucalgary.ca . [(403) 455 0816

« __ Providing support when you need it
" Farm Stress Line the most, available 24 Hours, Days a
3 week. CALL 1-800-667-4442

Farm Stress Line was initiated and funded by the Ministry of Agriculture in 1992. The Ministry of
Agriculture contracted with MCS Inc. in 2012 to administer and provide crisis counselling to ru-
ral Saskatchewan. This change provides a 24hr 7 days a week response through a 1-800 toll free
phone line with a proven expertise in crisis counselling.

Mobile Crisis Services, Inc. is a non-profit community-based organization that has been providing
crisis intervention services to Regina and the province of Saskatchewan since 1974. The overall
purpose of the agency is to provide integrated and comprehensive social and health crisis interven-
tion services.

Mobile Crisis Services is governed by a volunteer Board of Directors. These volunteers contribute a
significant amount of time to assist in the direction of programs and services for youth, individuals,
families and seniors.

Services are provided on a 24-hour, seven day a week basis, in order to assure accessibility regard-
less of the time of day. The agency was formulated on the philosophy of “where services should be
provided, they will be provided.” The agency represents an innovative approach to crisis interven-
tion and is an integral part of the health and social service delivery systems. Mobile Crisis Services
is committed to community health and the development of supportive communities. For more
information, visit:

https:/farmstressline.ca/

Yl Board Activities
Saskmilks September/October

August 21 SaskMilk Board Meeting

September 4 WMPAC

September 10-11 DFC Board Meeting

September 16 P10 Investment Committee meeting
September 17-18 P10 Pooling Committee Meeting/CMSMC
September 18 Saskatoon Premier's Dinner
September 24-25 SaskMilk Board Meeting

October 2 WMPAC

October 15-17 Producer Meetings TBD

October 22-23 SaskMilk Board Meeting

October 23 Regina Premier's Dinner

Charm tests strips and Charm testers are available for purchase through SaskMilk
306-949-6999. Snap tests and supplies are available for purchase through
Agrifoods 306-664-0264.

Test stations are located at the following locations:

Location Address Hours Contact
Saputo 122 Wakooma Monday to Friday N/A
Street, Saskatoon, 8:00 am - 4:00 pm
SK
Warman Veterinary 86 Great Plains Rd, | After Hours Ph: 306-347-9995
Services 100A Crystal Springs

Dr, Warman SK

Star City Colony After Hours Ruben Tschetter
Ph: 306-921-9381

Osler Dairy After Hours Tim Ens
Ph: 306-281-7547




Quota Exchange

The market-clearing price established for the August 2025 Quota Exchange was

$38,520.00

The next Quota Exchange will be held on September 15, 2025. All offers to sell and
bids to purchase quota through the Quota Exchange must be submitted by midnight,
September 6, 2025. SaskMilk recommends that offers and bids be submitted well in
advance of the deadline date to ensure adequate time for corections, if necessary.

When making bids on the Quota Exchange, the price on offers to sell quota is the
minimum price that the producer is prepared to accept for that quota. Only if the
market-clearing price is equal to or greater than the producer’s minimum price will
that producer qualify for participation in the Exchange.

Conversely, the price on offers to purchase quota is the maximum price that the pro-
ducer is prepared to pay for that quota. Only if the market-clearing price is equal to or
less than the producer’s maximum price will that producer qualify for participation in
the Exchange.

The clearing price is set at the price where the smallest difference exists between the

accumulated volume offered for sale and the accumulated volume bid to purchase.
The results of the Quota Exchange are outlined in the following table.

AUGUST 2025 QUOTA EXCHANGE RESULTS

Market Clearing Price per Kilogram of Butterfat $38,520.00
Daily Kilograms Offered to Purchase 65.00
Kilograms Offered to Sell 63.97
Kilograms Sold 24.76
Number of Producers

- offered to purchase 7

- purchased quota 3

- offered to sell 8

- sold quota 7

Price No. of | Cumu- Daily Cumula- Cumula- Cumu- Daily Cumu- No. of
($/daily kg Sellers | lative Kgs b.f. tive sales | tive Sales | lative Kgs b.f. | lative buy-
b.f.) Sellers offered less Cu- purchases | offered | bidders ers
for sale mulative to pur-
purchases chase
$34,200.00 | 1 1 043 0.43 -64.57 65.00 0.00 7 0
$37,000.00 | 3 4 11.32 |11.75 -53.25 65.00 0.00 7 0
$37,500.00 | 1 5 10.01 |[21.76 -43.24 65.00 0.00 7 0
$38,000.00 | 2 7 3.00 2476 -40.24 65.00 10.00 |7 1
$38,011.00|0 7 0.00 24.76 -30.24 55.00 10.00 |6 1
$38,250.00 | 0 7 0.00 24.76 -20.24 45.00 10.00 |5 1
$38,500.00 |0 7 0.00 24.76 -10.24 35.00 10.00 |4 1
$38,520.00 O 7 0.00 24.76 -0.24 25.00 10.00 |3 1
$38,615.00 |0 7 0.00 24.76 9.76 15.00 10.00 |2 1
$40,000.00 1 8 39.21 | 63.97 58.97 5.00 0.00 1 0
$43,000.00 |0 8 0.00 63.97 58.97 5.00 5.00 1 1

# OF PRODUCERS # OF PRODUCERS TOTAL KGS OF
MONTH TRANSFER IN TRANSFER OUT BUTTERFAT

July 2024 19 19 12,689.00
August 2024 19 19 11,750.00
September 2024 |20 20 10,329.00
October 2024 18 18 13,058.00
November 2024 |27 27 32,337.00
December 2024 |21 21 20,071.00
January 2025 11 11 4,380.00

February 2025 14 14 11,074.00
March 2025 10 10 6,693.00

April 2025 17 17 14,624.00
May 2025 17 17 14,523.00
June 2025 24 24 21,814.00
July 2025 29 29 46,008.00
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LOST OPPORTUNITY (KGS OF
# OF KGS MONTH # OF PRODUCERS BUTTERFAT)
MONTH DAILY KILOGRAMS MONTH PRODUCERS | BUTTERFAT July 2024 1 1,212
July 2024 0.00 July 2024 5 379 August 2024 2 1,226
T T ——— October 2024 3 1,030
eptember . September 20 0 0 November 2024 3 596
October 2024 6.87 October 2024 6 338 December 2024 1 467
November 2024 0.00 November 2024 3 155 January 2025 1 489
December 2024 0.00 December 2024 7 764 February 2025 L 388
March 2025 2 350
January 2025 0.00 January 2025 3 517 Aprll 2025 3 521
February 2025 0.00 February 2025 2 86 May 2025 1 121
March 2025 5.00 March 2025 5 189 June 2025 1 209
- July 2025 1 54
April 2025 0.90 April 2025 1 16
June 2025 0.00 June 2025 1 15 PRICE PER KILOGRAM
Julv 2025 o 0 COMPONENTS AVERAGE TEST CLASS1TO5
July 2025 0.00 s Butterfat 43411 $19.286188
Protein 3.2735 $3.008919
Other Solids 5.9150 $0.832603

The average butterfat price received per kilogram

POSITIVE CREDITS was $22.69
DAYS # OF PRODUCERS ACCUMULATED (KGS OF BFAT)
+5 1 439.55
Oto+5 37 15,132.38
TOTAL 38 15,571.93 Milk Sale R
NEGATIVE CREDITS K Sale revenue ; .
DAYS # OF PRODUCERS ACCUMULATED (KGS OF BFAT) $25,688,293.06 Quality Bonus:
Oto -5 45 30,908.44 .
-5to0 -10 38 95,645.13 WMP Revenue/<Expense SZ\SIIEAMIDiIEUQanKtB()Br:)unSus 2888132;
-10to -15 20 51,707.61 < $590,421.11> Y )
L L . Total Quality Bonus Rate July 2025
TOTAL 104 179,441.23 Total Revenue $0.003008 per litre
$26,278,714.17 ' P
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1,054,317 1,034,623 19,694 -255,860 159,912 1,048,972 8.20% 12,792,984
1,080,448 1,139,872 (59,424) -256,747 160,467 989,548 7.90% 12,837,330
1,060,441 1,119,990 (59,549) -255,026 159,391 954,132 7.48% 12,751,284
1,122,537 1,226,912 (104,375) -257,846 161,154 849,757 6.59% 12,892,308
1,093,664 1,104,566 (10,902) -257,662 161,039 838,854 6.51% 12,883,108
1,145,246 1,114,591 30,655 -259,417 162,136 869,509 6.70% 12,970,843
1,150,872 1,052,104 98,768 -260,778 162,986 968,277 7.55% 13,038,886
1,049,628 938,309 111,319 -259,570 162,231 1,096,164 8.45% 12,978,482
1,163,400 1,133,584 29,816 -259,844 162,402 1,125,980 8.67% 12,992,190
1,130,896 1,095,871 88,427 -259,863 162,414 1,214,407 9.35% 12,993,136
1,149,773 1,197,497 (47,724) -263,634 164,771 1,113,464 8.45% 13,181,719
1,112,264 1,012,081 100,183 -263,400 164,625 1,213,647 9.22% 13,170,000
1,158,182 1,011,808 146,374 -262,944 164,340 1,360,021 10.34% 13,147185

SASKMILK @




July 2025 Quality Bonus

101115806 SASKATCHEWAN DARIAN FARMS LTD.**

LTD‘*******

102091087 SASKATCHEWAN DAUM DAIRIES*******

LTD.***

ADIT FARMS INC.***x***

ARTLAND DAIRIES INC*******

AURORA DAIRY INC *******

BAILDON HUTT BRETHREN
INC.*******

BALGONIE HOLSTEINS
LTD.*******

BENBIE HOLSTEINS
LIMITED******

BENCH HUTTERIAN
BRETHREN LTD******
BRAMVILLE JERSEYS*******

BROYHILL HOLSTEINS*******

BUTTE COLONY*******

CARMICHAEL HUTTERIAN

COLONY™****
CARONCREST FARMS

CLEAR SPRING

CORNELIUS & TRACY

COUNTRY HILLS HUTTERIAN

BRETHREN INC.******
CRAILA DAIRY LTD*******

DALKIM HOLSTEINS LTD.*

DALVOORDE DAIRIES
LTD-*******

DE TIPPE DAIRY*****

DIAMOND HOLSTEINS

DOWNIE LAKE CHURCH

EAGLEWOOD HOLDINGS

EARVIEW COLONY******

EATONIA HUTTERIAN
BRETHREN INC*******
ELL'S DAIRY FARM 2010

|NC.******
ENNS FARMS LTD*******

FEHR'S RIVERFRONT FARM

FOTH VENTURES LTD******

FOX VALLEY FARMING CO.

GLIDDEN HUTTERIAN

BRETHREN*******
Grassy Hill Colony

HAVERLAND DAIRY LTD.******
HIGHDALE FARMS LTD.*******

HODGEVILLE COLONY**

HUTT BRET CHURCH OF

SWIFT CURRENT INC*******
HUTTERIAN BRETH CHURCH

OF BEECHY*******

HUTTERIAN BRETH CHURCH
SPRINGWATER™*******

HUTTERIAN BRETHREN
CHURCH OF EAGLE CREEK

HUTTERIAN BRETHREN

CHURCH OF LAJORD******
HUTTERIAN BRETHREN

CHURCH OF QUILL LAKE

* ok ok kK Kk

HUTTERIAN BRETHREN
CHURCH OF SOUTHLAND

* K ok ok kK K

INC.
HUTTERIAN BRETHREN
CHURCH OF SPRING LAKE

3k % 3k % %k %k %k

INC.
HUTTERIAN BRETHREN
CHURCH OF TWIN CREEK

3k %k %k %k %k k %k

INC.
HUTTERIAN BRETHREN

CHURCH PONTEX*******
HUTTERIAN BRETHREN

CYPRESS COLONY******
HUTTERIAN BRETHREN OF

DINSMORE*******
HUTTERIAN BRETHREN OF

ESTUARY CORP.******
HUTTERIAN BRETHREN OF

MILDEN INC.****
HUTTERIAN BRETHREN OF

WEST BENCH*******
HYLBROS DAIRY LTD.***
HYLJON HOLSTEINS LTD.****
JBK FARMS LTD.******
JIMLEE FARMS LTD.*******

K & K THONER DAIRY LTD.*****

KEN & KAREN

GIESBRECHT******
KENSTAL FARMS INC.*****

July 2025 Quality Bonus Con't...

KESSEL FAMILY FARM*******

KIELSTRA HOLSTEINS

KNITTIG FARMS LTD.*******

LAKEVIEW HOLSTEINS

LTD.*******
LEYENHORST, ALBERT &

HEATHER*******

LOVHOLM HOLSTEINS*******

MAIN CENTRE DAIRY

NIENHUIS FAMILY FARM

|NC.*******
Osler Dairy Farms Ltd.*****

PLUM BLOSSOM FARM LTD.

PRAIRIE WEST DAIRIES

|NC'*******
Q VALLEY FARM LTD.*******

R & F LIVESTOCK INC.*******

RICHARD VAN DONGEN &
LORETTA BERKHOUT-VAN

Fok Kk kK ok

DON
RIVER VALLEY HOLSTEINS

ROSETOWN FARMING CO.
LTD-******

SEPTEMBER SUN ACRES
LTD.****

SIERRA HUTTERIAN
BRETHREN*******

SIMMIE HUTTERIAN
BRETHREN CHURCH*******

SMILEY HUTTERIAN

BRETHREN*******
SPRINGBROOK FARMS

STAR VALLEY FARM JOINT

VENTURE*******
SUNNYSIDE DAIRY*******

The Hutterian Brethren Church

of Riverview Limited*******
TOM & WENDY

MUFFORD*******
UNIV OF SASK, Animal &

Poultry Science*****
VANGUARD HUTTERIAN

BRETHREN*******
VANZESSEN DAIRY INC.*******

W.C.C. DAIRIES CORP.******+

WALLYWAY FARMS LTD.******

WESTERN DAIRY FARMS
(2016) LTD. #1******
WESTERN DAIRY FARMS
(2016) LTD. #2*
WESTWIKK FARMS******x

RYDALL LIVESTOCK LTD.******WHEATLAND HUTT BRET OF

SAND LAKE HUTTERIAN

BRETHREN™*******
SANDY RIDGE DAIRY

LTD.******

CABRI INC******
WILLOW PARK COLONY *******



Monthly Weighted Average IBC July 2025
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Who Should | Call?

Who at the SaskMilk office should producers call?

Here’s a handy guide!

FOR

CALL

n

AT

Policy
Media or news stories or if you have been contacted by
any media agency or reporter

Anne Lindemann

306-570-1151

Quota Exchange and Private Quota Transfers
Leases

Transfer Credits

Security Applications

Projections for production

Name Changes

Designation of Signing Authority

Monthly production numbers for producers

Bev Solie

306-721-9488

Sponsorship Requests

Donation Requests

Dairyanna's Costume and Events

School Milk Program

Nutrition Resource Ordering

Social media enquiries (Twitter, Instagram, Facebook)
Promotional ltems

Breann Eberle

306-721-9483

Website enquiries
Newsletter advertising
Sponsorship Requests
Dairy Conference

Cailyn Jones

306-540-3639

On Farm- licensing, facilities, equipment, driveways,
yards, animal care

Bulk truck drivers- licensing, complaints/issues
Bulk tank calibrations

Rayner Dairy Centre & Research

Environment and Regulatory

Chris Pinno

306-721-9494

SaskMilk Portal Assistance
Website enquiries
Newsletter advertising
Dairy Conference

Nutrition Resource Ordering

Jenn Buehler

306-721-9492

Producer statements

Banking info for direct deposit of milk pay

Milk pick-up issues -variances in volumes, planning to
quit shipping, etc.

Lola Correia

306-721-9491

On Farm- licensing, facilities, equipment, driveways,
yards, animal care

Lab testing results

Pro Action- Food Safety (CQM), Animal Care, Traceability,
Biosecurity, Environment

Extension services

Tina Leverton

306-721-9486

Classifieds

SASKMILK

SaskMilk offers a free classifieds service as part of its newsletter. Anyone wishing to place an ad is welcome to contact
the SaskMilk office at (306) 949-6999 or info@saskmilk.ca. All negotiations will be independent of SaskMilk. Please note
that ads will be posted in two issues and will then be removed unless SaskMilk is notified otherwise.

Custom Liquid Manure
Hauling

Contact Bradley Friesen
306-380-6123

Reminder!

The deadline date for Quota Transfer, Quota
Exchange, and 10% Transfer Limit Exemptions is the
6th of each month

Your Quota Transfer, and 10% Exemption Applications
must be received on or before the 6th of the month in
order to be effective the 1st of the following month
Quota Exchange forms must be received in the
SaskMilk office on or before the 6th of the month for

that month’s Exchange.

Saskmilk

SaskMilk
Board
&
General Manager

Teresa Florizone
General Manager

(306) 721-9480

Cell: (306) 527-7458
teresa.florizone@saskmilk.ca

Gordon Ell
Chair

(306) 535-1922
gt.ell@sasktel.net

Merlis Wiebe
(306) 229-0696
merlisw@gmail.com

Melvin Foth
(306) 232-3462
mel.foth56@gmail.com

Tymen Vanzessen
(306) 361-7551
tymenvanzessen@hotmail.com

Derek Westeringh
(306) 716-1959
derekw@westbow.ca

Leonard Wipf
(306) 491-0432
leonard.countryclover@gmail.com
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