The Agri-Food Act, 2004
[section 12]

THE MILK MARKETING PLAN REGULATIONS - ProAction®

Order No. 29/17. The SASKATCHEWAN MILK MARKETING BOARD, pursuant to the
provisions of The Milk Marketing Plan Regulations and The Agri-Food Act, 2004, hereby
determines and orders as follows:

1 Every licensed producer must achieve, retain, and maintain registration in ProAction.

2 If alicensed producer fails to comply with section 1, the Board shall provide the producer with
a written notice within 10 days of such failure. The written notice will set out the dates on which
price differential penalties (section 3) will apply.

3 The price differential penalties are applied on a rolling 12-month basis as follows:

2% below the blended price for one month of default;

4% below the blended price for the second month of default;

8% below the blended price for the third month of default;

16% below the blended price for the fourth month of default;

25% below the blended price for the fifth and any subsequent month(s) of default.

®po o

4 This Order will remain in effect for a period no longer than ten years from the date this Order
is approved by the Agri-Food Council.

5 Order 23/16 is hereby wholly revoked.

Order No. 29/17 is made pursuant to section 5 and clauses 7(1)(f), (h), (y), and (z) of The Milk
Marketing Plan Regulations. By order of the Saskatchewan Milk Marketing Board.
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Mel Foth, Chairperson

Saskatchewan Milk Marketing Board
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Pursuant to section 5 and clauses 7(1)(f), (h), (), and (z) of The Milk Marketing Plan
Regulations and section 12 of The Agri-Food Act, 2004, the above Order No. 29/17 of the
Saskatchewan Milk Marketing Board is approved this 2 | dayof )t :\) . ,

2017.
1.
R/T. Tyler, Chairperson

Agri-Food Council, Saskatchewan
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