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165
Dairy Farms

3
Processors

26
Dairy farms started through the Dairy Entrant Assistance Program

4,800
Saskatchewan jobs

$413 million
to Saskatchewan’s GDP

$638,000
Invested into research

$588,000
for sponsorship of the School Milk Program, SHSAA & others

44,000 L
of milk donated to Regina & Saskatoon Food Banks
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Chair Report
As I look back at this past year, I am thankful for the Board members, General Manager 
and staff that have all contributed to the success of SaskMilk. We have worked diligently 
to manage our industry provincially, within the west, and nationally. We continue to 
follow our Strategic Plan, with its focus to the future and realizing our Vision and Mission 
while staying true to our Values.

This past year has seen changes in our industry that precipitated a shift from very rapid 
to more moderate growth. Several situations have forced us to adjust from aggressively 
issuing quota to maintaining our current level of production. These circumstances 
include anticipated future imports due to access to our market given in trade deals by 
the Canadian government, a lack of processing capacity in the west, and significant 
overproduction within the P5 that pushed butter stocks to record levels. Due to these 
conditions, the Board re-evaluated the previously announced 2018 increases and, after 
giving one percent increases in the months of October, December, and March, suspended 
the additional future increases. Although we, too, were disappointed to have to reduce the 
issuances for the year, we are responsible for maintaining our production at appropriate 
levels for our market and sometimes have to make those difficult decisions.

The Dairy Entrant Assistance Program continues to be successful, with 8 new entrants 
approved based on quota previously committed to the program. This means that we have 
a total of 22 new producers approved for Saskatchewan, and it is helping to maintain our 
farm numbers provincially. While we celebrate the success of the program, we recognize 
that we will not be allocating any further quota to the DEAP program until we can again 
issue quota and take advantage of market growth.

With the ingredients strategy in place, efforts were made nationally over the past year to 
finalize the audit requirements for Class 7, as well as find solutions for outstanding Class 
7 ratios for fluid milk. Significant effort has been given by both producers and processors 
to achieve an agreement that will support a vibrant and thriving dairy sector for many 
years to come. This is now being threatened by trade deals such as CETA, CPTPP, and 
the renegotiation of NAFTA. To mitigate some of the impact on the dairy industry, 
SaskMilk continues to work with our WMP partners in finding opportunities, synergies, 
and harmonization. The four western provinces work together on milk allocation, 
transportation, and harmonized policies with the goal of securing adequate processing 
in the west. Working together is the most effective method for finding a home for all 
the milk every day of the year, which can be a challenge with the processing capacity 
of today. To encourage normalized butterfat content, and to harmonize with the WMP, 
the SaskMilk Board approved a price change that sees the focus shift from protein to 
butterfat. Pricing is now based 85% on Butterfat, 10% on Protein, and 5% on other solids.

SaskMilk remains committed to proAction® and continues to move forward with the 
different elements. All producers have been audited on Animal Care, with the second 
round to begin soon. Traceability has been implemented, Biosecurity will be following 
right away, and all farms are working toward getting their Environmental Farm Plans 
completed as phase one of the Environment component. As dairy producers, we are 
committed to assuring consumers that Canadian milk is high quality and that farmers 
are responsible stewards of our animals and land.  We continue to review and improve 
our policies regularly, and this coming year will see a transportation review focused on 
the cost and efficiencies of hauling milk.
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The Board decided to opt out of the NITA project that had been 
underway for several years with several provinces. Cost overruns and 
delays caused us to determine the result would not be satisfactory. 
Instead, we shifted our focus and resources to modifying our existing 
MMS system and making innovative, web-based system designs. 
The Producer Portal went live in 
May, and has been very well-
received, with even more options 
and tools planned.

SaskMilk continues to send DFC 
the largest share of our promotion 
dollars, but retains a strong 
focus on provincial activities 
and community involvement. 
Recently, SaskMilk approved a 
5-year commitment to Evraz Place 
to sponsor the International Trade 
Centre. One of the centre’s main 
halls will be named “SaskMilk 
Hall” and will have signage for 
promotion of dairy in a very large 
and public way.

As of the end of this dairy year, 
we are very close to signing a 
significant agreement to bring 
on more processing. However, 
the renegotiation of NAFTA has 
brought uncertainty to this deal. 
Regardless of the challenges, the 
SaskMilk Board remains committed 
to serving and working with 
Saskatchewan’s dairy producers 
and ensuring a strong future for the 
dairy industry in Saskatchewan.

I would like to thank you all for 
allowing me to represent you. 

Melvin Foth
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General Manager’s Report
The 2017-2018 dairy year has brought advances and new challenges to our industry. In 
order to effectively approach these changes, SaskMilk continues to be guided by its 
strategic plan, components of which are reviewed periodically to keep it current and 
appropriate. One of the main highlights of the past year has been the launch of our 
Producer Portal. The portal provides producers with a variety of information ranging 
from quota management to milk statements and allows up to date information 
gathering of on-farm processes. We are pleased with the activity that the portal has seen 
and look forward to the benefits it will provide.

We have seen a slow-down in the growth of milk requirements compared to previous years.  
Growth has moved back into a more usual pace of 2-3% annually.  International trade issues 
have been a concern of the industry with the completion of the CPTPP, which gave the 
signatories 3.25 % access to the Canadian market in a variety of product areas.  Discussions 
are underway with the federal government on compensation for this access, as well as the 
completion of the compensation for the CETA access.  The re-negotiation of NAFTA has also 
been an area of focus for the dairy industry. Activity on trade and related consumer interest 
in the dairy industry has kept our communications staff particularly busy this year.

We continue to increase our involvement with the Western Milk Pool as we look for 
further ways to harmonize policies and processes and to grow our region.  The WMP 
has been particularly active in discussion with processors to bring further processing 
investment to the west.  These discussions have gone well and various possibilities are 
on the table, but trade issues have slowed down completion of any new arrangements.

This year saw two staff changes within SaskMilk.  Dianne Cardinal, SaskMilk’s HR 
Coordinator/Producer Payment Office, retired after many years with the industry.  
Dianne’s retirement led to some reorganization and changes in staff duties, and a 
new position of Communications Coordinator was developed to handle the increasing 
workload in that area and to take over as Recording Secretary for monthly Board 
meetings. We were pleased to have Julie Crossman join our staff in this new role.

SaskMilk has an increasing focus on connecting with consumers in a variety of ways. 
We have increased our presence on social media, with accounts going live on Facebook 
and Instagram. We have already seen excellent feedback on these new mediums 
and are looking forward to the new opportunities that they provide. Additionally, our 
website is currently undergoing a redesign. The new website will offer consumer 
friendly information that focuses on dairy products as well as Saskatchewan’s dairy 
industry. We are very excited about one of the main components on the website, “Meet 
Saskatchewan’s Dairy Farmers”, that will showcase our farming families.

This year has asked a lot of you, Saskatchewan’s dairy farmers. We thank you for your 
confidence in our industry and your commitment to producing a high-quality product 
for consumers. Public trust in dairy farmers is something that will carry our industry 
through the days ahead. Through your donations to those in need and involvement 
in the community, you have directly helped to bridge the gap between farmer and 
consumer. We know that with your dedication and consumer’s positive perception of 
Canada’s dairy farmers, the Canadian dairy industry has a viable and thriving future.

Peter Brown
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Dairy Farmers of Canada Report
It has been a great honor and pleasure to continue to serve on the board of Dairy 
Farmers of Canada and to represent the interests of Saskatchewan in the national 
conversation.  The end of this reporting period marks the first anniversary of the election 
of our new president, Pierre Lampron.  Pierre has worked tirelessly on our behalf and 
he has brought a welcome approach to the work of DFC.  Our new Executive Director, 
Jacques Lefebre, joined our team in January of 2018 and his leadership has helped to 
bring a spirit of renewal to the organization.  There is much work to be done in the task 
of reorganization but it is evident to me that we have an individual who is capable and 
committed to that task.

Our industry continues to be under attack by many detractors and those who would like 
to make political gain by tearing down the work of generations of dairy farmers.  We must 
continue to bring a unified approach to the people of Canada and our governments in order 
to ensure that our industry remains vibrant, strong and financially stable.  The entire team 
at DFC is committed to this task and I want to take the opportunity to thank our staff for 
all their excellent work on behalf of all dairy farmers in Canada. I am pleased to submit the 
report of activities that is prepared by our office staff.

In January 2018, DFC started a transition to ‘DFC 2.0” with the hiring of a new CEO in 
the person of Jacques Lefebvre. As this shift in DFC structure and service to members 
happens, the national organization will improve the cohesion and collaboration on 
strategies, messages and actions with member organizations and industry partners.

The Board of Directors of DFC continues to advance the national policy, lobbying and 
marketing priorities as identified by members. We continue to work proactively with our 
industry partners to manage the sector, promote milk and dairy products and maintain 
an effective and efficient system.

Communications and Government Relations

In early February, DFC held Ottawa’s first Lobby Day and reception of the year.  Farmer 
delegates from all provinces met with over 160 MPs and senators to discuss concerns 
related to trade and the Healthy Eating Strategy. The reception welcomed close to 400 
guests attended including 55 MPs, Minister of Agriculture Laurence MacAulay, Canada’s 
lead negotiator Frédéric Seppey, and Standing Committee on Health Chair Bill Casey.

During the annual Policy Conference in February, DFC presented a new 
communications tool, the DairyExpress+ app destined to all dairy farmers across Canada. 
The app provides regular news from your national organization, as well as offering you a 
comprehensive FAQ on a variety of topics.

To increase outreach throughout the year, the Board of Directors decided to dedicate 
half a day at each of their board meetings in Ottawa to lobby key Ministers, MPs and 
Senators. In March, the board members had 15 meetings with senior staff and advisors at 
the Ministerial level and met 17 MPs and Senators in June.

DFC also appeared four times before House and Senate committees between July 2017 
and July 2018 on a variety of topics, including: the carbon tax and other changes to 
taxation; research initiatives under the next Growing Forward; and trade agreements.
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Policy and International Trade

 Comprehensive and Progressive Agreement for TransPacific Partnership

  The CPTPP was signed by the 11 transpacific trading partners on March 8, 2018. 
DFC expressed its disappointment that the CPTPP agreement maintained the 
concessions agreed to in the original Trans-Pacific Partnership Agreement, which 
then included the US. Market access concessions agreed to as part of the CPTPP 
represent a loss of 3.1% in terms of milk production in Canada.

  Following the announcement of the CPTPP, representatives from DFC met with 
Ministers Champagne and MacAulay, who committed to implementing measures to 
help the sector cope with the increased imports and sustain investments in the industry.

  North America Free Trade Agreement

  The renegotiation of NAFTA officially started in August 2017 when the US hosted 
the first negotiating round in Washington, D.C. To verify the Canadian pulse, DFC 
commissioned Ipsos to do a survey of consumer attitudes towards the dairy sector, 
supply management and NAFTA. The results showed 75% of Canadians believe that 
the Canadian dairy sector should be defended, and that the federal government 
should make more efforts to do so in the NAFTA renegotiations. Additionally, eight 
Canadians out of 10 share Canadian dairy farmers’ concerns with regard to the NAFTA 
renegotiation and the potential concessions that could result from this renegotiation.

proAction®

The work on proAction® has continued according to the plan and meeting the milestones 
in a timely manner. The validation phase of the Animal Care and Traceability modules of 
proAction® began in 2017. In July 2018, DFC chose Holstein Canada again as the provider of 
choice for cattle assessment services, following the general satisfaction of their performance 
in addressing arising issues during the first two years. DFC and the Canadian Dairy Network 
(CDN) have set up a national traceability system for dairy cattle called DairyTrace, which 
should be ready for use in 2019. Training material for biosecurity and completing a life-cycle 
assessment of milk production were also part of the activities in 2017 and 2018.

In November 2017, DFC hosted a symposium entitled “Building a Sustainable Dairy 
Industry” which over 200 food industry stakeholders attended. The symposium allowed 
for valuable networking among all members of the food supply chain, with the objective 
to foster work and collaboration to continue to improve the sustainability of the industry.

Food Guide and Front-of-package labelling

In July 2017, DFC encouraged farmers to participate in Health Canada’s public 
consultation on the Food Guide. DFC also provided input on the Marketing to Children 
regulations and on front-of-package (FOP) warning labeling. In the end, more than 
7,600 individual submissions were sent, exceeding DFC’s goal of 5,000. As a direct result 
of DFC’s ongoing advocacy on this file, Health Canada announced an exemption for 
whole milk from Front-of-Package labelling in February 2018. DFC continues to seek 
exemptions for all nutritious milk products.
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Business Stakeholder Relations

Chapman’s, Dairy Queen, Tim Horton’s were among the stakeholders leveraging the 
logo in their marketing activities as they see value in promoting that they use 100% 
Canadian Milk in the products they serve. In 2018, DFC partnered with MissFresh, and 
on-line meal kit supplier to promote menu choices that use exclusively 100% Canadian 
Dairy.

Marketing

The DFC marketing department successfully ran the following campaigns through 2017 
and 2018: If it’s made with Canadian milk, it’s worth crying over, Pour a tall cold one, 
Holiday milk campaign, and Canadian cheese. Crafted with creativity.

Additionally, DFC representatives hosted marketing events or booths at 39 festivals/
events/locations.

Following DFC’s new logo launch in 2017, DFC focused on educating Canadian 
consumers to ensure a successful logo transition on the market to better identify 
products made from high quality milk and milk ingredients. The “Buy with pride, Buy 
Canadian” campaign was launched during many in-store Canada 150 celebrations. The 
campaign generated over 300 million impressions through in-store, online and flyers.

Nutrition

The campaign “Strong people get more out of life campaign” aimed to motivate 
consumers to increase their consumption of milk, yogurt and cheese by showing the 
valuable role the products can play in a healthy lifestyle in keeping them strong. This 
campaign with its strong nutrition message was on TV again during summer 2018.

Health Professionals

Close to 1,600 dietitians and other health professionals participated in the 17th annual 
Nutrition and Health symposium. In 2017, the event focused on women’s health. DFC 
also offered three webinars to 4,416 health professionals. In addition, from August 2017 
to July 2018, DFC representatives visited 9,303 physicians for face-to-face discussions and 
were present during several conferences across Canada (16,781 visits in total).

Research

In 2017-2018, DFC invested $1.7 million in dairy research. Dairy industry partners, 
Agriculture and Agri-Food Canada and the Natural Sciences and Engineering Research 
Council of Canada, also invest in research, which means a total investment of $7.8 million, 
funding 45 research projects related to dairy cattle health, care and welfare, sustainable 
milk production, dairy genetics and genomics, and human nutrition and health.

The Research Symposium in February 2018 served to present key results from Dairy 
Research Cluster 2 to over 110 dairy producers, stakeholders, processors, sector partners, 
dairy professionals and researchers. 

Blaine McLeod
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Research Report
SaskMilk enjoyed another successful year with regards to research.  We have many 
projects on the go involving the colleges of Agriculture (Animal and Poultry Science and 
Crop Science), Western College of Veterinary Medicine, Engineering, Pharmacy, and 
Chemistry.  Many of the projects that we are a part of are either ‘basic’ or ‘very basic’ and 
are therefore very long term; the goal is to better the future in a variety of ways. 

The ongoing project from Pharmacy is a good example of looking forward for the public 
good. The research intends to utilize plant-based derivatives to enhance the performance 
of antibiotics in livestock, thereby reducing antibiotic use. Another long-term project, 
conducted by the WCVM, is the fight against digital dermatitis. This project has made great 
strides in achieving our goals of finding better treatment protocol or finding a vaccine 
for BDD.  The greatest roadblock to this project is financing, despite SaskMilk’s approval 
financial commitments. We have not yet seen an understanding by the Government of 
Saskatchewan’s Agriculture Development Fund (ADF) of the importance of this project and 
how devastating this disease is to the dairy and other industries worldwide.

The researchers in Animal and Poultry Science are making great strides in the field of 
nutrition, which is contributing to healthier cows with longer lifespans, helping to 

produce more healthy milk!

We are very happy to be a small part of the research at the new 
LFCE. The environmental research by the College of Engineering 

will either validate how intensive livestock is going about business 
or offer solutions for environmentally friendly practices.

SaskMilk is currently involved with several partners from a variety of 
provinces in long term NSERC projects covering off research in animal 
nutrition, animal health and care, and environmental impact.

It needs to be pointed out that with 165 farms, our annual cash 
research budget amounts to an annual contribution of $364 per 

farm (for a total of $60,000). In comparison, SaskCanola, who does 
a great job with research, have 28,000 farm contributors with a 

research budget of $1,800,000 or $64 per farm.

SaskMilk and the University of Saskatchewan have an 
‘evergreen’ contract regarding the Rayner Centre, and as 
part of that agreement the University was expected to fund 
an extension position. Unfortunately, due to government 
financial cutbacks, this never happened – however, I am 
pleased to report that SaskMilk has decided to fund the 
extension position. This new employee will soon be joining 
the team after an extensive search process is completed.

Virtually every project undertaken by SaskMilk benefits not only 
the dairy industry, but also other livestock commodities and 

plant-based industries such as grains, oilseeds, and pulse crops. 

Jack Ford
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Marketing, Nutrition, & Education Report
Marketing
SaskMilk had a very active year promoting positive messages about the dairy 
industry and connecting with consumers. The past year introduced new and 
innovative digital activations that were used expand our advertising on a variety of 
platforms.

The first highlight of the past 
year is the ‘SaskMilk Foodie 
Family Contest’. To enter the 
contest, entrants had to post 
a unique and original photo 
of a family sharing a meal 
together on Twitter, Facebook 
or Instagram using the hashtag 
#SaskMilkFoodieFamily. With 
over 400 entries, the contest was a 
success, and the lucky winner enjoyed 
a one week all expense paid family 
vacation to Disney World. 

Geo-fencing was another very successful 
initiative. From Nov 10th -26th, leading 
up to Grey Cup, any person carrying a 
smart phone would have a reminder to pour 
themselves a ‘Tall Cold One’. This advertisement 
would appear prior to entering liquor stores or 
provincial off-sale locations where the consumer 
was given the option to click on a link that would 
direct them to the Dairy Farmers of Canada 
website. The results of the activation were very 
successful with 149,997 impressions and 197 
click-through, totaling a 0.13 % return. In similar 
instances, the industry average is 0.06%.

Additionally, SaskMilk took the lead in a new 
opportunity in the Junior Hockey League as the 
Communications Partner at the 1st SJHL MJHL 
Showcase, held in Regina.  The event was very 
well attended and over the four-month period of 
September 2017 – January 2018, the social media 
platforms, Facebook, Twitter and Instagram saw 
2,657,801 Impressions, 184,978 Engagements and 11,476 
messages relating to the event.

Looking to the future, SaskMilk has agreed to support 
a national strategy for the promotion of white and 
chocolate milk, to be led by the Dairy Farmers of Canada, 
and locally maintain a provincial presence with provincial 
initiatives and sponsorships.
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2017 – 2018 Charitable Activities and Donations:
 •  Diabetes Canada
 •  Osteoporosis Canada
 •  Dental Health
 •  Saskatchewan Deaf & Hard of Hearing
 •  Saskatchewan Down Syndrome
 •  Saskatchewan Federation of Police Officers
 •  Schizophrenia Society
 •  Jim Pattison Children’s Hospital Foundation
 •  Lawson Heights Mall – Santa’s Milk Drive

2017 – 2018 Sponsorships:
 •  Regina Red Sox
 •  Saskatchewan High School Athletics Association - 321 Registered High 

Schools 
 •  Saskatchewan High School Rodeo
 •  Saskatoon Public Schools Foundation
 •  Saskatchewan Heritage
 •  Saskatchewan Junior Hockey League – 12 teams in Saskatchewan
 •  Special Olympics
 •  Western Hockey League – 4 teams in Saskatchewan
 •  U of Regina
 •  U of Saskatchewan
 •  Farm and Food Care
 •  Culinary Arts Program at Saskatchewan Polytechnic Institute
 •  Saskatchewan Winter Games
 •  2,000 athletes, coaches and officials and 1,500 volunteers
 •  Regina Queen City Exhibition
 •  Saskatoon Exhibition
 •  An additional 142 rural and urban organizations received support!

2017 – 2018 Media:
 •  Bell Media - TV
 •  Big Dog - Radio
 •  GX 94 - Radio
 •  Harvard
 •  CKRM Radio
 •  Rawlco Radio
 • Billboards (4 Provincial locations)
 •  Rink Boards (12 Provincial locations)
 •  Print media
 •  Trade Shows (8 shows)
 •  Activations and Experiential
 •  Milk Moooves You – 92,968 Saskatchewan Entries 
 •  Milk Rewards contest - 7,267 Saskatchewan Entries
 •  15,000 Milk Calendars were distributed

Nutrition
Farm and Food Care Saskatchewan, Dairy Farmers of Canada, and SaskMilk provided 
the University of Saskatchewan Dieticians the opportunity to tour a dairy farm. Over 65 
student dieticians toured Elkrest Dairy Farm, exploring the care and attention that goes 
into producing milk!
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For Nutrition Month SaskMilk distributed 1600 bilingual 
Nutrition Month posters and 400 English posters.

Sport Nutrition
SaskMilk provides the province’s high schools and sport teams 
free Sport Nutrition Workshops. The main objective of the 
Sports Nutrition Education Program is to provide young 
athletes and active youth across Saskatchewan with an 
understanding of the basics in sports nutrition, healthy 
eating, and its impact on health and optimal athletic 
performance.

School Milk Program
The School Milk Program supports schools 
in ordering milk from the dairy processor 
or retail outlet of their choice. Registered 
schools receive prizes to support physical 
activity or learning and have the opportunity 
to participate in contests - all to make 
participation in the SaskMilk School Milk 
program more fun.

The School Milk Program had 336 schools 
registered in 2017 – 2018 out of the 610 
elementary schools in the province. A 
challenge schools continue to experience 
is the lack of delivery options. In order to 
overcome this, SaskMilk now provides 
dishwasher-safe, reusable cups to the schools 
to enable 4 litre jugs of milk to be used!

Education
Agriculture Education
 •  Ag in the Classroom - Ag in the 

City
 •  Yorkton Exhibition
 •  Agribition
 •  Lloydminster Ag Education 

Showcase - 60 teachers and 1400 
students participated

 •  Farm to Fork School Tours - 15 
Rural locations and 2757 students 
participated

 •  Agriculture Experience for 
Teachers
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Production Report
As of July 2018, Saskatchewan had 165 dairy operations in the province.

The total milk shipped this dairy year was 282,772,130 litres. This is an increase of 
21,820,581 litres (8.36%) from the previous year. Butterfat production for the dairy year 
was 11,452,356 kilograms, an increase from the previous year of 980,775 kilograms (9.37%).

In the Western Milk Pool, Saskatchewan’s Class 1 fluid sales accounted for 6.69% of WMP 
fluid sales. Total Class 1 fluid sales in the WMP were 877,718,674 litres, a decrease of 
4,406,178 litres (-0.49%).

The average milk composition was:
Butterfat 4.0500%
Protein 3.3557%
Other Solids 5.7293%

Average blend price:
All Milk $77.27/hl
Butterfat $19.05/kg

Average Component Prices
Butterfat $16.216867
Protein $  2.302594
Solids $  0.674302
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proAction® Report
“Through proAction, Canadian dairy farmers collectively demonstrate responsible 
stewardship of their animals and the environment, sustainably producing high quality, 
safe and nutritious food for consumers.”

proAction continues to develop and the modules for Animal Care and Traceability were 
added to the validations in September 2017.

As a part of the Animal Care module, on-farm animal assessments are underway and are 
being done by Holstein Canada or provincially-trained assessors.  A national benchmark 
has been developed and producers will use these benchmarks to compare their 
parameters to the national parameters for lameness, body condition, and hock, neck 
and knee injuries. This will allow them to determine where they rank for each of the five 
parameters and monitor their farm improvement going forward.

Traceability was added to the validations in September 2017. Traceability can help reduce 
the impact of an emergency situations (i.e. disease outbreak) by reducing the response 
times and limiting the economic, environmental, and social impacts. All producers are 
required to have a valid Premise Identification Number (P.I.D.), dual tag all heifer calves 
with NLID tags, record cattle births, move-ins, imports, deaths, and cross reference tags 
where necessary.  Currently, on-farm records must be kept but off-farm reporting is not 
mandatory. However, producers are encouraged to use the CLTS program and report all 
animal information.

Changes are still coming as the program develops; for example, the Canadian Dairy 
Network (CDN) has been approved by CFIA as the National Responsible Administrator 
for dairy cattle traceability.  This means that once the Dairy Trace program is completed 
and ready for use, reporting will become a requirement of the traceability module.

Biosecurity will be the next module to roll out. Producers will be required to complete 
a Biosecurity Risk Assessment and Management Plan with their veterinarians, which 
will require records to be kept on certain disease events and development of some 
additional standard operating procedures.  Workshops will be conducted in Spring of 
2019 and Biosecurity will be added to the validations starting September 2019.

The Environment module will be added to validations starting September 2021.  
Currently in Phase 1, Environmental Farm Plans are the only mandatory requirement. 
EFP workshops were run in the spring of 2018 and more will be run in the fall of 2018.  
The goal is for all farms to have a current EFP in place by early 2019.
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Financial Statements
Saskatchewan Milk Marketing Board

For the year ended July 31, 2018
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444 McLeod Street
Regina, SK
S4N 4Y1

Phone: (306) 949-6999
Fax: (306) 949-2605
www.saskmilk.ca


