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2016/2017 SaskMilk Highlights 
Donated over 15,000 litres of milk to Saskatoon and Regina Food banks

Supported 44 youth events

Provided sponsorship items and funding to over 150 events in Saskatchewan

Supported SHSAA with over $53,600 funding

Welcomed 12 new entrants through the DEAP program

Saskatchewan reduced our lost opportunity production by 86% in 2016/17
from the previous year

100% of Saskatchewan dairy farmers met the proAction® requirements

SaskMilk representatives met with 9 of Saskatchewan’s 14 MPs during Lobby Day in 
Ottawa in February; also met with Senators for the first time in 2017

69 Nutrition Workshops delivered in 28 school divisions, reac hing over 1900 students

Supported over 30 research projects

Provided over $550,000 in funding to research projects and operations of the Rayner 
Dairy Research and Teaching Facility

SaskMilk Board and staff represented SaskMilk at meetings and events of more than 
26 organizations
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Chair Report
I am pleased to report on the activities and direction of the SaskMilk Board during the 2016-
2017 dairy year. The SaskMilk Board worked hard to set the stage for the future, be strategic 
and progressive in our planning, and develop policies that will drive the change necessary to 
be sustainable.

We are in a significant and sustained growth period with the demand for cheese, butter, 
and cream growing at very significant rates.  We issued 6% in quota increases this year, and 
continued to send growth signals by announcing planned quota increases and incentive days 
up to a year in advance.  This was done to encourage farmers to plan, invest, and prepare 
for the future production needed, which includes investment into expansion of provincial 
capacity.

We continued to support our DEAP program, and were pleased with the results. This year 
we accepted 12 applicants into the program, for a total of 31 accepted since inception in 
2015.  This program has been well received by our own producers, stakeholders, and the new 
entrants themselves. This program continued to be effective in maintaining our production 
unit numbers; we have stopped the decline in farm numbers that had become the norm over 
the last many years. The SaskMilk Board is committed to ensuring quota is available to the 
program, particularly during this time of growth.

The National Ingredients Strategy (NIS) is in place and this year we focused on implementation 
of the various parts of the strategy. We made changes to our Pricing Board Order to enable 
the creation of Class 7 and adjustments to other Classes, and continued to be involved at the 
national level in developing other parts of the strategy that were still outstanding.

With the NIS progressing, we worked with the Alberta, British Columbia, and Manitoba 
milk boards to pool our provincial discretionary milk to attract the processing investment 
necessary for the future. This effort paid off in the investment in the MDI plant in Winnipeg, 
which will be starting up this fall with the goal of taking up to 150 million litres per year. The 
western provinces continued to work toward bringing even more processing capacity to 
the west, and confidential discussions with processors will continue. To ensure consistent 
supply and movement in the West, we will continue to work on interprovincial harmonization, 
collaboration, and cooperation.

A significant undertaking for the Board was the hiring of our new General Manager, Peter 
Brown, upon the retirement of Keith Flaman in April. The Board thanks Keith Flaman for 
the opportunity to work with him for the past three years, and wishes him all the best in his 
retirement. Peter brings a fresh perspective to our industry, and we value his experience and 
qualifications as we look forward to working with him in the years to come. The Board has 
most recently been working with Peter on our Strategic Plan, and plan to update it regularly.

ProAction® areas, including Milk Quality (CQM), animal care, traceability, and Bio-security, 
were all fully implemented or in progress.  We continued to assist producers in their progress 
with workshops this year.  It is important that each producer is registered and in compliance 
with proAction, and the Board made compliance mandatory in a Board Order approved by 
the Agri-Food Council in July.
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In August last year we implemented 
changes to our Quota Policy to 
encourage producers to meet 
their production commitments.  
Financial, program, and quota 
penalties are applied if producers 
do not stay within the -15 day 
allowance of the lower production 
limit. This year saw an 86% 
reduction in the lost opportunity 
daily kgs that were a concern for 
the Board and producers. The 
Board will continue to monitor the 
effectiveness and relevance of this 
and all policies.

The SaskMilk Board continued our 
strong support for research and the 
University of Saskatchewan Rayner 
Dairy Research facility; further 
research updates are provided in the 
Research Report.

We were involved in an initiative 
with the other livestock sectors in 
Saskatchewan to try to deal with 
regulatory challenges and roadblocks 
at the municipal and provincial levels. 
In order to grow the livestock industry 
for the benefit of Saskatchewan, we 
must find a way to deal with these 
issues.

The SaskMilk Board valued working 
with and building good relationships 
with all stakeholders, and looks 
forward to another year of growth and 
development.

Mel Foth
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General Manager’s Report
I am very pleased to have joined the SaskMilk team this year as General Manager.  It has been 
an active year for the dairy industry and one of transition for me and my family.  I thank the 
Board of Directors and the staff of SaskMilk for their support and guidance in making this 
change.  I took over the GM’s role from Keith Flaman in April 2017, and my family (wife and 
two children) joined me in August, making the move from Ontario.  I grew up on a farm in SW 
Ontario and have been in the agriculture industry my whole career.  Just prior to coming to 
SaskMilk I worked in the banking industry.

SaskMilk is guided by a strategic plan that was finalized in the Fall of 2016.  Considerable 
effort has been expended over the past year to make this plan a key focus for moving our 
industry forward.  Through efforts of the management staff we put actions to the plan’s Key 
Result Areas.  The Board regularly reviews the strategic plan at board meetings to assess 
progress and to keep it relevant as the industry changes.

As our industry grows and evolves, the importance of working with our regional partners 
increases.  The Western Milk Pool (WMP) has existed for the past 20 years.  However, in this past 
year the WMP has had increased momentum toward collaborating in several ways.  With the 
unprecedented growth in requirements and milk supply, the need for more processing capacity 
in western Canada has become critical.  Making the most efficient use of our existing capacity 
as well as bringing new capacity online requires a regional effort with movement of milk across 
provincial borders.  The WMP stepped into the role of facilitating discussions with processors 
and working to align transportation and receiving policies.  WMP members meet regularly and 
our respective provincial technical staff coordinate efforts as a normal course of business.  To 
assist with the increased WMP activity, the four provincial GM’s hired a WMP Coordinator.  This 
coordinator, Sarah Loehndorf, will come onboard in early August.

The SaskMilk staff values input from and interaction with producers. With the Board’s support, we 
have strived this year to continue to improve our level of communication.  Along with our monthly 
newsletter to producers, we regularly sent out notices on more time-sensitive developments.  
Twice-a-year producer meetings in three locations is another way for this interaction to happen.  
Issues that came to the forefront this year included the Dairy Farm Investment Program (resulting 
from CETA), NAFTA trade negotiations,  and the review of Canada’s Food Guide.  These continue to 
be ongoing and we encourage producers to make their views known.

Finally, one of our key roles is to promote milk and dairy products to consumers in Saskatchewan.  
SaskMilk has done this in a variety of ways this year through advertising, sponsorships and 
attending events.  Often, we leveraged our message through working with other groups and 
agencies.  In fact, in this year alone, SaskMilk touched over 140 other organizations locally.  This 
does more than just promote the wholesomeness and quality of dairy products.  It highlights the 
integrity of the industry and its producers.  We are particularly moved when producers of this 
province show their humanitarian side by assisting those in need, as when several thousand litres 
of milk were donated this past summer to the Food Banks in Regina and Saskatoon.

It has been a good year for Saskatchewan dairy industry and I look forward to the great things 
that will define us going forward.

Peter Brown
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Dairy Farmers of Canada
It has been my pleasure to once again represent Saskatchewan at Dairy Farmers of 
Canada.  In the pages that follow you will find a complete report of DFC activities that has 
been submitted by several of the DFC staff members.  I encourage you to take the time 
to completely read and to understand the scope of involvement that your organization 
undertakes.  The strength and vitality of the dairy industry is always the focus, and as 
producers we need to be the driving force that directs the efforts of our staff.  We must 
engage when we are called to action and seek to be a unified force across Canada to keep our 
industry strong and sustainable into the future.

During this year I saw my role expand as I was elected to the role of Promotion Committee 
Chair.  The task was challenging and also very fulfilling as we sought to bring a different 
and unique approach to the promotion of our product.  The decision by Ontario to forge 
ahead with promotion on their own will bring challenges to be sure, but we will continue to 
look for partnerships that will bring the best return for the dollars that are committed by all 
producers.  It is our intent to further leverage the good work being done on Canadian dairy 
farms through the implementation of proAction.

During the past year the board of DFC engaged in several governance sessions with an 
outside facilitator.  With the election of a new President (Pierre Lampron) in July and with 
the turnover of 5 directors throughout the year, we do have the opportunity to chart a new 
course.  Renewal can bring good change. The recent resignation of our Executive Director 
(Caroline Emond) and the anticipation of a new ED in the near future point to the continued 
need to be guided by clear policy that is based on solid governance principles.

Thank you for your continued support of the work of DFC and I trust you enjoy reading the 
reports that follow.

DFC Unveils New Logos
DFC unveiled its new organizational logo featuring a realistic cow and the 
words “Dairy Farmers of Canada” on November 1, 2016. The logo was 
designed to be eye-catching, easier to understand, create a stronger brand 
identity and leverage the positive relationship farmers have with consumers.  

The Canadian Quality Milk logo will transition into Canada’s dairy sector over a 
three to five year period, and indicate that the products are made with 100% 
Canadian milk or dairy ingredients.

National Ingredient Strategy Agreement in Principle
As part of the NIS, Class 7 was introduced in February 2017 to determine the value of 
innovative products that contain dairy proteins. Class 7 is a domestic policy that does not 
change Canadian regulations related to dairy imports, nor does it impact Canadian tariffs.

Policy and International Trade
The Canadian-European Union Comprehensive Economic Trade Agreement (CETA)
In November 2016, the government announced a $350 million transition package for the 
dairy sector in response to increased market access granted under CETA. Two programs were 
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announced: the $250 million Dairy Farm Investment Program, to help dairy farmers increase 
their productivity through upgrades to their on-farm equipment and technology, and $100 
million allocated towards investments in Canada’s dairy processing infrastructure.

Trans-Pacific Partnership (TPP)
Shortly after taking office, President Donald Trump withdrew the U.S. from the TPP, effectively 
ending the deal. In the months since the U.S’ decision to pull out of the original deal, the 11 
remaining partnering countries, led by Japan and including Canada, have met several times 
to discuss a potential deal without the U.S, known as TPP-11.  Although there is reportedly 
interest from some of the countries on moving forward without the U.S, it remains to be 
seen if the talks will continue to progress any further. Regardless, DFC continues to monitor 
the situation as it develops, and has made known to the Government of Canada that should 
Canada elect to proceed with a TPP-11 agreement, the terms of the new agreement, including 
any market access granted, must reflect the loss of the U.S. from the original deal.

North-American Free Trade Agreement (NAFTA)
The U.S. triggered the reopening of NAFTA in May and formal re-negotiations between Canada, 
the U.S. and Mexico are set to begin in August. The Canadian government has publicly stated its 
commitment to supply management and the protection of the dairy industry.

Government Relations
Between October 2016 – July 2017, DFC appeared four times before a variety of House and 
Senate Committees (Agriculture and Agri-Food, International Trade, Foreign Affairs, Agriculture 
and Forestry), and made two additional submissions to government consultations. The 
meetings covered a variety of topics, including international trade, climate change, animal 
welfare, and national food policy. 

In addition to our Committee appearances, DFC continues to regularly meet with and engage 
government on several different files of interest to dairy farmers, including CETA, NAFTA, 
taxation, and national food policy, such as the Healthy Eating Strategy.

Under the proposed Strategy, the federal Government is currently considering several 
potential policies that could impact Canadian dairy farmers, including the introduction of 
Front-of-Package labelling, changes to the Canada Food Guide, and the introduction of 
restrictions to the marketing of food and beverages to children.  

Health Canada has announced it will launch a revised Food Guide in 2019. As currently 
proposed, the revised Canada’s Food Guide would eliminate the long-standing “dairy” 
category, and label many dairy products as “unhealthy”, despite their widely recognized 
nutritional value.  The evidence supporting milk as a part of a healthy, balanced diet has not 
changed, and we ask that it continue to be emphasized if the Food Guide. 

Health Canada has also announced it will introduce new restrictions on the marketing of 
unhealthy food and beverages to children. If restrictions are introduced, DFC encourages the 
government to adopt a national policy that mirrors Quebec legislation, which DFC already 
follows. While DFC sees the value in restricting marketing to children, it will be important 
for the government to ensure that the proposed legislation does not impede the ability 
to conduct educational programs on healthy eating nor sponsor things like youth athletic 
programs or sports.
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We know how beneficial dairy products are to Canadians, and we are working closely with 
the government to promote the benefits of dairy, and to avoid having our nutritious products 
improperly categorized.

During DFC’s annual Lobby Day, held on Parliament Hill on February 7, 2017, farmers from 
across the country participated in 140 meetings, with more than 160 Members of Parliament 
and Senators, stressing the importance of continued support for supply management. That 
evening, DFC hosted its annual Dairy Showcase Reception which was attended by more than 
500 government officials and industry stakeholders. 

In July 2017, the Canadian Milk Matters website was re-launched as My 
Canadian Milk. The new website serves as a portal to share with the public the 
issues that impact Canadian milk, connect with like-minded advocates and 
harness grassroots support for our food sovereignty.

Communications
To ensure stakeholders and farmers are kept abreast on DFC’s activities and updated on 
issues affecting the dairy sector, DFC produces an array of publications, sponsorships and 
media campaigns targeting different audiences. 

To commemorate Canada’s 150 anniversary, DFC published a book Dairy Farmers: Deeply 
Rooted for a Strong Future, to celebrate the contributions Canadian dairy farmers have made 
to the building and growth of our country. The book traces the emergence of dairy in each 
Canada’s provinces by featuring a different farm family. In Saskatchewan, the Ell Family was 
profiled. 

DFC was proud to sponsor the 2017 Canada Summer Games as a National Partner and 
presenting sponsor of Athletics, which began on July 28 and ran for two weeks, in Winnipeg, 
Manitoba. Featuring 16 sports, over 250 events and a major cultural festival, the 2017 Canada 
Summer Games welcomed over 4,000 athletes and coaches and more than 20,000 visitors, 
and is Canada’s largest multi-sport event for young athletes. DFC’s brand was present through 
on-site activations, billboards and signage, print advertising, and commercial broadcasts on 
TSN throughout the Games.

Marketing
This year, several campaigns were run to support consumers choosing milk and milk products 
as an important part of their diet. If it’s made with Canadian Milk – It’s worth crying over debut 
in the New Year and introduced the new certification mark of origin. A companion website, 
qualitymilk.ca, was launched simultaneously. The Pour a Tall One campaign, launched in 
February 2017, presented milk as an adult beverage for male consumers. The ad mimicked a 
traditional beer commercial with a group of men playing hockey before heading to the local 
watering hole for a cold one - milk. The summer ad featured a group of men playing baseball. 
The new cheese campaign targeted millennials between 18-34 and positioned cheese as 
a “national treasure, a global competitor and an indulgence worth sharing.” It featured the 
animated short film, Mia and Morton and the slogan Canadian Cheese: Crafted with Creativity. 
The Milk Glass, introduced a new way to drink milk – a special glass designed specifically for 
milk. The entire stock of 3,000 limited edition glasses was depleted within 24 hours of the 
commercials airing. 
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Nutrition
In addition to a submission in response to the proposed revisions to the Canada Food Guide, 
DFC’s team of registered dietitians hosted a free webinar for health professionals to talk 
about the consultation and present the latest scientific studies surrounding dairy and the 
well-established evidence of the benefits of dairy products in a healthy and balanced diet.

The 16th edition of the cross-Canada symposium on Nutrition and Health, entitled “Making 
Sense of Dietary Patterns”, attracted more than 1,000 dietitians and health professionals to 
Edmonton, Toronto, Montreal and Moncton, and more than 1,500 participants watched the 
event online.

In October DFC partnered with provincial organizations and farms to give dietitians the 
opportunity to visit a dairy farm. The purpose of the tours is for dietitians to gain a better 
understanding about certain farm practices, and how farmers care for their animals, the 
environment and produce safe, quality milk. 

Since the launch of the DFC Physician Education Program in October 2016, DFC medical 
representatives have been meeting with doctors both one-on-one and by participating in 
conferences catered specifically to doctors to educate them on the science surrounding dairy 
products and cardiovascular health so they can feel confident recommending dairy products 
to patients with cardiovascular conditions.

Research
DFC’s 2016/2017 research budget amounted to approximately $2.4 million and the total 
research value leveraged from DFC contribution to drive innovation in the Canadian dairy 
sector reached over $10 million. 

Fuelling Women Champions
A total of 20 recipients received a grant of $5,000 each from the Champions Fund to purchase 
equipment, pay for tournament fees and access to training facilities. The 2017 fund was 
expanded to $15,000 to support more women athletes. 

Partnerships
Tim Hortons began selling lattes made with 100% Canadian milk in its stores in May 2017 and 
its partnership with DFC was promoted in stores and on Tim’s TV.

DFC partnered with the Tim Hortons Children’s Foundation to support the 20,000 Canadian 
children and youth who benefit from their programs every year. Pierre Lampron joined a 24 
others to climb Mount Kilimanjaro in Tanzania to raise funds for THCF.

Blaine McLeod
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Research Report
SaskMilk enjoyed another successful year in our support regarding 
research.  In order to better support the research area, SaskMilk 
expanded the Research Committee from one Board Director 
to two Board Directors and an assigned staff person.  This has 
proven to be extremely helpful in handling the growing time 
and resource commitments needed to properly support and 
encourage research for the benefit of Saskatchewan dairy farmers.

Another very successful Dairy Info Day was held in January in 
partnership with the University of Saskatchewan – in excess of 130 
people were in attendance to hear from researchers and students, 
and to provide feedback on the direction of future initiatives.

A significant commitment was made this year by SaskMilk to the 
Rayner Dairy Research and Teaching Facility.  In addition to the 
already generous amount of quota leased to the Facility by our 
dairy farmers, we contributed an additional 30 kgs of daily quota. 
This increase will allow for better economies of scale at the 
Facility, as well as expanding their project capacity.  This new 
quota contribution has a value of almost $1 million, which 
brings our total quota contribution value to over $5 million.  
With this being a capital contribution by only 160 farms, it is truly 
amazing, and all of our industry should be very proud.

In addition to the quota commitment, SaskMilk also allocates 
$50 – 60,000 in cash from general revenue for research projects. 
This cash contribution allows us to leverage funding from other 
industries and government sources, stretching the dollars to many 
times our contribution.

Although we have not formally started an extension program, 
extension-type assistance is readily available to any member 
who wishes to access it.  Our relationship with the Western 
College of Veterinary Medicine, Vaccine and Infectious Disease 
Organization, and the Colleges of Agriculture, Engineering, 
Pharmacy and Chemistry are excellent, and their knowledge 
and willingness to assist dairy farmers are second to none!

We have continued to work on opening the door to greater 
collaboration amongst fellow commodity partners within 
our province, and fellow milk boards from across Canada 
to make better use of our resources, and look forward to 
seeing the benefits of this cooperation emerge in the coming 
years.

Jack Ford
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Marketing, Nutrition, and Education
Marketing Initiatives
A year of transition is the best way to describe 2016 – 2017. SaskMilk agreed to begin 
supporting a national strategy, led by the Dairy Farmers of Canada, for the promotion of white 
and chocolate fluid milk, while maintaining a local provincial presence.

2016 – 2017 Charitable Activities and Donations:
 •  Diabetes Canada
 •  Osteoporosis Canada
 •  Dental Health
 •  Saskatchewan Deaf & Hard of Hearing
 •  Saskatchewan Down Syndrome
 •  Saskatchewan Federation of Police Officers
 •  Schizophrenia Society
 •  Jim Pattison Children’s Hospital Foundation
 •  Lawson Heights Mall – Santa’s Milk Drive ‘A Very Dairy Christmas’: this initiative 

won a prestigious award in the ICSC Global Awards in the ‘Cause Related 
Marketing’

2016 – 2017 Sponsorships:
 •  Regina Red Sox
 •  Saskatchewan High School Athletics Association - 321 Registered High Schools 
 •  Saskatchewan High School Rodeo
 •  Saskatoon Public Schools Foundation
 •  Saskatchewan Heritage – over 3330 students 
 •  Saskatchewan Junior Hockey League – 12 teams in Saskatchewan
 •  Societe Historique Saskatchewan
 •  Special Olympics
 •  Western Hockey League – 4 teams in Saskatchewan
 •  U of Regina
 •  U of Saskatchewan
 •  Farm and Food Care
 •  Culinary Arts Program at Saskatchewan Polytechnic Institute
 •  Saskatchewan Canada Games Qualifier
 •  Saskatchewan First Nations Summer Games
    5,000 athletes, coaches and officials and 2,500 volunteers
 •  Saskatchewan Summer Games
    2,000 athletes, coaches and officials and 1,500 volunteers
 •  Regina Queen City Exhibition
 •  Saskatoon Exhibition
In addition, 142 rural and urban organizations received support for various events.
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Media:
 Bell Media - TV
 Wheatland Café – Provincial
 Big Dog - Radio

 •  Three Helpful Hints
 •  Cooking With Chase

 GX 94 - Radio
 •  Supper in the Field
 •  Athlete of the Month

 Rawlco Radio
  •  Provincial Campaign
  •  Nutrition Month
  •  Z99 Radio Thon

Billboards (4 Provincial locations)
•  Chaplin, Gavin, Fort Qu’Appelle, Duck Lake

Rink Boards (12 Provincial locations)
•  Balgonie, Bethune, Dalmeny, Delisle, Grenfell, Gull Lake, Kipling, Lanigan, Osler, 

Outlook, Rose Town, and Rosthern

Print 
•  ‘Saskatchewan Cooks’  - Provincial Commodity Magazine
•  Fall and Spring issues of “From our Farms to your Table”

Trade Shows
•  Participated in 8 provincial trade shows 

Activations and Experiential
•  Milk Moooves You – The on-pack promotion had 92,968 Saskatchewan Entries, and saw 

a Manitoba/Saskatchewan lift in sales of 1.18%
•  Milk Rewards contest had 7,267 Saskatchewan entries
•  15,000 Milk Calendars were distributed

Experiential Activations were minimal as we endeavored to transition to Dairy Farmers of 
Canada programs.  The chocolate milk messaging ‘Powered by Chocolate Milk’ saw two 
experiential campaigns, one under the ‘Recovery Camp’ activation and the other under the 
‘Recovery Crew’. 

‘Recovery Camp’ was created as a sampling program with high distribution aiming to promote 
chocolate milk as a post-workout recovery beverage. Chocolate milk samples were provided, 
at no charge, by our local processors. Pre-race messaging was delivered while inviting 
participants back for a complimentary chocolate milk at the ‘point of sweat’, when athletes 
needed it most.
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‘Recovery Crew’ was created as a sampling program with high distribution that aims to 
promote chocolate milk as a post workout recovery beverage through the “No Hype. Just 
Help” campaign. Chocolate milk samples were again provided by our local processors at 
no charge to targeted athletes at multiple touch points through impactful and memorable 
engagement programs. Regional Kinesiology students & recent graduates drove the trial and 
adoption of chocolate milk through one-on-one conversations at community sporting events.

‘Recovery Camp’ and SaskMilk participated in the Queen City Marathon with an attendance 
of 7,000 athletes.  5000 participants were reached by ‘Recovery Camp’ and 2000 samples 
distributed. ‘Recovery Crew’ and SaskMilk had participated at three events reaching 1,525 
participants while distributing 1200 units of ‘Milk 2 Go’.

Nutrition
Farm and Food Care, Dairy Farmers of Canada, and SaskMilk partnered to provide University 
of Saskatchewan Dieticians with the first Farm Tour. Over 40 student dieticians started the 
tour at Ilta Grain operation in Saskatoon, then went on to the University of Saskatchewan 
Greenhouse to witness how researchers study crops and how new pulse varieties are 
developed. Saving the best for last, the dieticians then toured the Elkrest Dairy Farm to see 
first-hand what a dairy farm looks like, how it operates, and the care and attention that goes 
into producing nutritious milk!

Nutrition Month - March 2017
SaskMilk distributed 1600 bilingual and 400 English Nutrition Month posters.

Sport Nutrition 
SaskMilk provided the province’s High Schools and Sport Teams FREE Sport Nutrition 
Workshops. The main Objective of the Sports Nutrition Education Program was to provide 
young athletes and active youth across Saskatchewan with an understanding of the basics in 
sports nutrition, healthy eating, and its impact on health and optimal athletic performance.  
This year SaskMilk’s Registered Dieticians participated in 69 Speaking Opportunities with 1910 
students in attendance from 28 School Divisions.

Education
Agriculture Education
•  Ag in the Classroom - Ag in the City
•  Yorkton Exhibition
•  Agribition
•  Lloydminster Ag Education Showcase - 60 teachers and 1400 students participated
•  Farm to Fork School Tours - 10 Rural locations and 1869 students participated
•  Agriculture Experience for Teachers
•  Government of Saskatchewan 2017 Farm Food

School Milk
School Milk supported schools in ordering milk from the dairy producer or retail outlet of their 
choice. Schools registered to receive prizes to support physical activity or learning and have 
the opportunity to participate in contests, all to make participation in the SaskMilk School 
Milk program more fun.  Messaging in the SaskMilk School Milk program was intended to 
encourage the parent and school to serve milk more regularly.  This year, the SaskMilk School 
Milk program attracted 425 schools with 85,100 students.
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Production Report
As of July 2017 Saskatchewan had 161 dairy operations in the province. 

The total milk shipped for the year was 260,951,549 litres.  This was an annual increase of 
10,139,607 litres or 4.04%.  Butterfat production for the dairy year was 10,471,581 kilograms, 
an increase over the previous year of by 397,128 kilograms of butterfat or 3.94%.

In the Western Milk Pool,  Class 1 fluid sales were 6.54%.  Total Class 1 fluid sales in the WMP 
were 88,124,854 litres; this is down from the previous year by 11,077,842 litres or 1.24%.

The average milk composition was:
Butterfat 4.0128%
Protein 3.3384%
Other Solids 5.7231%

Average blend price:
All Milk $80.01/hl
Butterfat $19.90/kg

Average component prices:
Butterfat $11.30432/kg
Protein $  8.304235/kg
Other Solids $  1.211006/kg
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Financial Statements
Saskatchewan Milk Marketing Board

For the year ended July 31, 2017
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444 McLeod Street
Regina, SK
S4N 4Y1

Phone: (306) 949-6999
Fax: (306) 949-2605
www.saskmilk.ca


